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Display™ - Objectives

• Running a Campaign for the 
implementation of a poster displaying CO2
emissions as well as energy and water 
consumptions in municipal buildings

• Anticipating the entry into force of the 
Building Directive by encouraging a 
“bottom-up”-oriented approach, thus 
preparing the grounds for any 
implementation
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The Building Directive

The proposed measures:
• Application of a methodology of calculation 

for the integrated performance of buildings
(Common Framework)

• Setting of performance requirements in new 
and existing buildings (national or regional level)

• Certification schemes for all buildings
• Display of the certificats in the public 

buildings

Transposition required until January 2006
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Assets of Display™
• Makes energy and climate issues

comprehensible to non-specialists

• Encourages the population to take action

• Promotes the municipality’s in-house 
initiatives 

• Has been elaborated with and by the cities

• Can be used everywhere in Europe
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Why joining Display™ ?
• Opportunities for energy savings and cost 

reductions arise

• Positive PR due to the voluntary and 
anticipative realization of a European Directive

• Image profits as a result of the display of 
modernity and ecological consciousness
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Why joining Display™ ?
• Improved transparence of local energy 

politics

• Extended exchange of experience due to 
the enlargement of the partner network

• Improved possibilities to co-design European 
politics
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« Bottom up » approach
The pilot cities

Almada (PT)
Charleroi (BE)
Cork County (IE)
Frankfurt (DE)
Gijón (ES)
Graz (AT)
Helsinki (FI)

Iasi (RO)
Lausanne (CH)
Leicester (GB) 
Lubochna (SK)
Malmö (SE)
Milton Keynes (GB)
Modena (IT) 

Pécs (HU)
Newcastle (GB)
Odense (DK)
Rennes (FR)
Rochefort (FR)
Samokov (BG) 
Utrecht (NL)
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Organisation Chart

Steering Committee

Energie-Cités
Co-ordination

Advisory 
Committee

Implementation 
Group

4 Experts 16 Pilot Cities

5 Partner Cities

DG TREN

DG ENV
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The Display™ Poster
• Aimed at being displayed in the building 

• Edited by the city’s  energy manager on the 
basis of a calculation tool, available on-line at:

www.display-campaign.org

→→ Simple, easily communicable

→→ Common for all European cities
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Exhibit: Display™  
Poster
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The Display™ Label
• Display of the provenance of the building’s

energy supply
• Elements of comparison in order to 

illustrate possible energy savings
• Information about planned and already

implemented measures
• Possibilities to obtain further information

by: 
•Contacting the city’s energy manager
•Examining the Campaign’s website
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Exhibit: Display™  
website public area

w w w . d i s p l a y - c a m p a i g n . o r gw w w . d i s p l a y - c a m p a i g n . o r g
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Website

Public area (en/fr) informing about the

Campaign by:

• Testing Display™

• Explaining how to join

• Informing on the participating cities

• Exhibiting “Examples to follow”

• Events related to Display™ 
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Website
Restricted area (de/en/fr)

• Edit one’s poster

• Modelling of different scenarios,           

e.g. in order to test the impact of change in 

energy provision 

• Exchange experiences with other cities -

Display™  forum

• Display™ documents
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Calculation tool 
Data to key in

1- Quantitative

• Gross internal floor area of the building 

• The building type

• Final energy consumed in the building         
(per energy source and use)

→→ On-line help: a “user’s guide”
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Exhibit: Energy and 
water consumption
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Exhibit: Details about 
used energy sources

Details about energies and 
energy sources



18

Calculation Tool
Data to key in

2- Qualitative

• Practical tips or simple actions (voluntary)

• Technical solutions already realised or 
planned in this building for the short and mid-
term (mandatory)

→→ On-line help : a “user’s guide”
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Exhibit: Improving
performance

Improving performance: 
Towards Class A building
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Calculation Tool
Transparent methodology

• Entirely explained

• Used data (sources) accessible to everybody

• Validated by the experts

• Can be verified step by step manually with

the user’s guide

→→ Result: the Display™ label
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Monitoring and 
benchmarking tool…

• Complementary to existing data bases

• Useful to:
>> Evaluate →→ Municipal plan for the
improvement of performances 

>>> Compare oneself and with other cities
located in the same climatic area

>>>> Advance at its own speed
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How to join Display™ ?
• Any European municipality may

participate, regardless of:
• its size
• the existing building stock
• its level of knowledge regarding its

buildings’ performance
• Sign membership charter!

• downloadable from the Campaign’s 
website (available in 16 languages)



23

Display™ Fees

• Energie-Cités members participate free 
of charge

• Till the 30th June 2005, the registration 
fee is 500 EUR for 2005 and the annual 
fee from 2006 on is 200 EUR. This offer 
is valuable for the first 100 
registrations only. Afterwards the 
registration fee will be 1000 EUR.
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Dialogue and 
communication tool with

• Elected
representatives

• Building managers

• Citizens
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The Communication 
Handbook

Get Power - Save Energy!

•How to launch Display™  in 
buildings
•How to carry out additional
awareness-raising activities
•How to work with local media
•How other energy-saving
projects work

It explains:
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The Communication 
Handbook

• …1 handbook at every city’s disposal free of 
charge

• …also available as an electronic version on 
CD and on the Display™  website

• …initally in English, it shall soon be available
in French, German, Italian and Polish
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Getting into Practice
Some of the actions that will take place in the 
participating cities: 
• Environmental Educational Awareness

Campaigns
• Specific Training of Building Environmental

Managers
• Green Week / Energy Week
• Local and National Energy and Building 

Seminars
• Eco-Schools and other School Projects
• …
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Conclusions
The Display™ -Campaign is:

• Anticipating the entry into force of the EPBD

• Adaptable to national implementation 

schemes

• Bridging the gap between Europe and its 

citizens

And don’t forget:

Get Power - Save Energy!
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For further information

www.display-campaign.org


